CHANGES IN 2% FROM COMPANIES, and OTHER SOURCES FOR NGOs in SLOVAKIA.

After 2005 and 2006, when 2 efforts to limit 2% assignation (especially 2% from companies) from the old and new government were not succesful, we (non profit organizations led by 1.SNSC) and Ministry of finance agreed, that all other changes in 2% mechanism in the future will be discussed in advance, before they go through legislative process. We agreed, that the agreement in chages is not a must, but at least, NGOs will know about them in advance and will have the time to prepare the campaign when needed. 

In 2008 came the time to change 2% mechanism. We knew, that we would not save 2% mechanism „forever“ , so we organised meetings with NGOs and talked about the changes. The main idea was: if there is a change in 2% mechanism in the way of limit it, then we demand to open other financial sources for NGOs at the same time. We identified other sources, for example charitable advertisment, charitable lottery, business activities of NGOs... 

From the begining of 2009, there were meetings with state secretary of Ministry of finance and with other people from the Ministry and with NGOs, where we prepared the way to slowly limit 2% from companies (from 2011 to 2020) and to create new sources for NGOs -charitable lottery and charitable advertisement. Because our organization (1.SNSC) wanted to have all the agreements „official“ controlled, we asked The government body for NGOs led by Mr. Caplovic, Government vice-chairman, to accept responsibility for all the changes (the members are State Secretaries from Ministries and equal number of NGOs). At 2 meetings of the Body (in June and July 2009), the Body agreed to take control over the changes in the future.

According to these meetings, we prepared changes in 2% mechanism and the Slovak Parliament changed the law in the autumm 2009, effective from 2011. The main change is the limiting of 2% from companies in 3 steps – 1,5% in 2011 and 2012, 1,0% in 2013,2014 and 2015, and 0,5% in 2016, 2017, 2018 and 2019. There is a special opportunity to add addictional 0,5% from the Government, if the company gives a gift (after taxation) in the ammount of 0,5% in 2011 and 2012, 1,0% in 2013,2014 and 2015, and 1,5% in 2016, 2017, 2018 and 2019 – see the table.
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2011 1,5% 1,5% 0,5% 0,5% 2,5%

2012 1,5% 1,5% 0,5% 0,5% 2,5%

2013 1,0% 1,0% 1,0% 0,5% 2,5%

2014 1,0% 1,0% 1,0% 0,5% 2,5%

2015 1,0% 1,0% 1,0% 0,5% 2,5%

2016 0,5% 0,5% 1,5% 0,5% 2,5%

2017 0,5% 0,5% 1,5% 0,5% 2,5%

2018 0,5% 0,5% 1,5% 0,5% 2,5%

2019 0,5% 0,5% 1,5% 0,5% 2,5%

2020 0,5% 0,5% x x 0,5%
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After 2019, there is only 0,5% from companies „forever“.

THERE IS NO CHANGE IN 2% FROM INDIVIDUAL PERSONS!

Besides the changes in 2%, we started to prepare the legislation for charitable lottery. We met few times with people from Ministry of finance, which is responsible for the Law on lotteries and prepared main framework for the charitable lottery. 

We agreed that,

a) charitable lotteries will be run only by the biggest foundations in Slovakia

b) charitable lottery is a mix of existing state and private hazard games

c) the income from the charitable lottery will be divided into prizes, some money for the state budget and the rest will be used to support public benefit activities (organizations). Some money from the state budget will be given back to NGOs.

The Parliament changed the Law in autumm 2009 too.

Both new Laws (2% and charitable lottery) are not published in Law Digest yet so we do not have exact text of changes.

Now we works on the charitable advertisement. There is no legal definition of „sponsorship“ in Slovakia, and NGOs have problems in having the proper agreement with companies. There are 2 ways, how they do it, but both are not suitable for the both sides:

a) GIFT agreement – advantageous for NGOs (gifts are not taxed in Slovakia), but not suitable for companies (they give gifts after taxation, so they cannot deduct  gifts from taxes)

b) ADVERTISEMENT agreement – not suitable for NGOs (is considered as a business activity and therefore is taxed), companies could use the ammount as a cost.

Our idea is to mix both and to take the best from both:

· charitable advertisement in not taxed as a income on the side of NGOs,

· charitable advertisement can be used as a cost on the side of companies

· the money (income) from the charitable advertisement must be spent by NGOs only for doing public benefit activities

There are a lot of unclear questions, we works on it and meet with NGOs to find the solution. After we have the first complex idea, we will go to the Ministry of economy and other Ministries to discuss it.

The Governemnt body for NGOs will meet regularly in the future and to check these changes and their effect.
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